ASSEMBLING FARM PRODUCTS                    47
sembling grain at farmers' elevators, cream at farmers' cream stations, cotton at farmers' warehouses, and for marketing various other products, has not in any sense been a move to eliminate middlemen services. The manager who is employed by a board of directors of a cooperative association to conduct the assembling of farm products by means of farmer-owned facilities is just as truly a middleman as the manager of a private corporation. The difference between them lies not in the service performed but in the distribution of such profits as may be earned by each. That the middleman must rob either consumers or farmers in order to obtain a margin which covers his expenses and gives a reasonable profit is a mistaken idea. On the contrary, it is found that one middleman, by specializing to render the service of assembling, is able to save a great deal of time for each of a considerable number of farmers. By patronizing middlemen, time is saved for each farmer, who is then able to devote more effort either to farming a larger acreage of land or to cultivating that which he has more intensively. As a result of this division of labor the increased production by each farmer more than offsets the amount which is retained as profits by the private middleman. Surely if private middlemen assume the risks of marketing and furnish the facilities and labor for handling products, they are entitled to reward in profits which in no sense reduces the farmers' former incomes. It must be equally clear to middlemen that if farmers desire to assume the risks of marketing and to that end provide facilities and labor for handling their own products, they are entitled to be in the marketing field as cooperative middlemen fully as much as are private middlemen. There is no legitimate reason why farmers should not try to hire middlemen cooperatively. In fact they are perfectly justified in doing so, especially when their hired middlemen are able to cover expenses and make for farmers substantial profits. Regardless of whether pri-